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Activities

• Develop and publication of content through different digital 
identities of actionist and directives / Interaction with 
influencers. 

• Distribution of press release in Argentina, Uruguay, Brazil, 
Venezuela, EEUU, Mexico, Dominican Republic, Colombia, Peru
and Spain. 

The work plan developed had two main priorities: 

• Distribution of information in media of Spain, USA and Latin America. 
• Distribution of information in social media trough: own channels (CPPC, MoMa, actionists and directives) and influencers. 

Most relevant activities:

• Web serie production about the CPPC which premiere took place in the framework of the announcement of the donation. 
• Conference between Patricia Phelps de Cisneros and Glenn D. Lowry (Director of MoMa), which was transmitted to the region on 

livestream to make the announcement.
• Preparation and logistics of a media tour with top media of Ibero-America.
• Interviews in advance with top media.
• Drafting messages to the social networks of the actionists, directives, and official channels of the CPPC.

• A team of more than 20 consultants was formed in 9 offices to develop all the activities in the main markets of Ibero America: 
Argentina, Brazil, Spain, Mexico, Miami, New York, Peru, Dominican Republic and Colombia which was the country in charge of 
the whole coordination of the project.

295 publications in 17 countries

6 Languages: English, Spanish, Portuguese, French, 
Dutch, Greek

4,964 Messages in social media about the announcement

73,052,000 Impressions about the hashtag 
#MoMaCisneros

@CPPCisneros was the second account more mentioned 
on Twitter in USA during the morning of 17th October

Implementa-
tion

Working plan: with the communications team of the CPPC and MoMA:

• Identification of reputation risks before the announcement.  
• Drafting of communication materials: key messages / Q&A in Spanish and Portuguese / press release in English, Spanish and 

Portuguese / key messages and responses for social media / invitations for media. 
• Strategic advice in the formulation and logistics of the web serie about the collection: Chapter 1: Patricia Phelps de Cisneros, A 

passion for Latin America.
• Identification of journalists, reporters, opinion leaders, influencers and digital communities in Ibero-America.
• Digital strategy: creation of a work plan for the CPPC, directives and actionists. Develop of contents and preparation of new 

actives 2.0 for Gustavo Cisneros which was launched in the framework of the announcement.
• Update of the article about Patricia Phelps de Cisneros in Wikipedia. 

Interviews

FollowIn advance:

• La Nación, The New York Times, The Wall Street Journal, El Cultural.

One on one / During the event:

• La Vanguardia, El País, ABC, Revista Cosas. 

Afert

• Peru 21, Revista Semana, Revista Hola!, Forbes, El País, La Tercera. Online

Announcement

• Streaming: Sending of invitation to journalists from Spain and Latin America to follow the streaming / Breakfast reunion for
journalists in the LL&C offices: Dominican Republic, Peru and Argentina in order to guarantee media coverage. 

• Invitation to reporters from Spain and Latin America.
• Media trip: Invitation and coordination of the trip for 9 journalists of top media from Spain and the region. 

• Spain: El Mundo, La Razón and El Cultural 
• Colombia: El Tiempo 
• Perú: Revista Cosas 
• Brazil: Folha de Sao Paulo
• Dominican Republic: El Nacional and El Día
• Mexico: El Universal.

• Agenda: Conference in New York City / Round table with Patricia Phelps de Cisneros and Glenn D. Lowry (MoMa’s Director) / 
Tour around MoMa / Visit to UOVO (place where the pieces of art are stored).
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Main Results

Spain

Argentina

Brasil

49 Impacts in media

13 Impacts in media

18 Impacts in media

Venezuela

25 Impacts in media

http://cultura.elpais.com/cultura/2016/10/17/actualidad/1476731142_156703.html#?ref=rss&format=simple&link=link
http://cultura.elpais.com/cultura/2016/10/17/actualidad/1476731142_156703.html#?ref=rss&format=simple&link=link


Main Results

Mexico

Dominican Republic

73 Impacts in media

19 Impacts in media

Perú

7 Impacts in media



Main Results

Colombia

Estados Unidos

66 Impacts in media

10 Impacts in media

United Kingdom

4 Impacts in media

https://www.google.com.co/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjft_iEj4PRAhWGQSYKHS25DV4QjRwIBw&url=http://wnpr.org/&bvm=bv.142059868,d.eWE&psig=AFQjCNG02LFMgTqTJhWJL2sJuHp90s9BZw&ust=1482335184962347


Main Results

Chile

France

3 Impacts in media

2 Impacts in media

Netherlands

Puerto Rico

1 Impact in media

Greece

2 Impacts in media

Russia

Turkey

1 Impact in media
1 Impact in media 1 Impact in media



Main Results

Tuits with greater reach: Official accounts, media and journalists

Keywords that were part of the conversation and 
reflect the positive tone of the mentions

Publications more shared en mass media

Second account more mentioned on Twitter in USA 
during the morning of 17th October

4,595 sessions in the post of Jonathan Blum (Cisneros’ 
Director) about the donation (the blog was 
administrated by LL&C)


